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When marketing managers make the “buy” for print advertising, it shows just how standard and predictable the advertising industry has become.   With the cost of producing an ad, the short shelf life of an ad and the difficulty in tracking the success of a print ad, the internet has somewhat changed the trends of marketing.  Granted, the brand awareness for print ads may be key in certain publications, and can be tracked to a certain extent, it still lacks the interactivity that Internet vehicles provide, which can be completely tracked.

Internet advertising’s 24/7 presence provides constant communication with your customers. This allows you to innovate and try many initiatives to see what niche works.  All initiatives can be directly traced by tracking demographics through your own web tracking systems or programs. 

Some marketers find that online banner ads are for branding with mild call-to-action results, while others find static marketing such as posting news; contesting and press releases are other subtle forms of interactive marketing.  Regardless of the method, all online advertising is track-able and should be analyzed and scored to follow the trends, cost effectiveness, and to also provide information that will affect future buying.

Internet advertising can be unique and customized in almost any way.  The data analysis effect allows you to know:

*How many people visited your site
* Keywords used to get there
* How often they come back
* Pages looked at 
* Percentage of your visitors that turn into customers 

These important statistics can help you fix the areas that are falling behind, or build on the strengths of your website to act on improving your results. Plans should be developed to update, maintain, and improve your web site on a monthly, if not weekly basis to keep content fresh and to give your customers a reason to return. Make sure you track your progress as you make updates to see which trends work on your customers. See what motivates your customers. Constantly examine the definition of your customer. Has it changed? What do you need to do to adapt to the change in needs?

There still is an argument that website visitors are meaningless unless they directly buy something.  When you consider a business, awareness comes first, closing the sale comes afterwards but it’s not always immediate.  This is no different than the local department store completing an aggressive ad campaign for an upcoming sale to drive customers to come into the store.  It’s up to management to sustain the business, and provide something valuable for their customers to buy.  This also applies to Internet portals; you need web traffic and activity.  When this happens, you will be able to find out exactly how your viewers got there, what they are looking at and where they came from.  

When developing a marketing plan, analyze your objectives of the plan.  If you don’t receive the amount of clicks you wanted, consider the following factors we have developed as our tracking system with our clients: 

For an internet buy: 20% of success counts for cost per click/traffic, 20% for brand effectiveness of the vehicle, 20% for visibility on the website, 20% for content allowed, and 20% for price   All of the scores determine the effectives of an online buy.  

The new trend over the last several years has been the boom of Internet advertising.   This will continue to be the trend. Embrace the change and use this technology to your benefit.  Tracking all advertising and marketing initiatives on the web with real time data will change the way you see the importance and relevance of Internet users.

Testimonial

 “Having the technology and proper tools to track Hypor’s web stats has been very informative.  It’s been a simple transition to monitor the stats with the help from Eadier Solutions.   I can see where all my traffic is coming from which in turn helps my web marketing initiatives while moving forward to appease my customers, and to increase hits through Google, referring sites and other search engines.”

Marc Broadbent

Marketing/Communications Manager, Hypor Swine Genetics
Eadier Solutions is a full service marketing and communications company pioneering in the world of business. Eadier Solutions works with many clients offering a “Statistical tracking, and monitoring services program.  We present monthly breakdowns, percentage increase monthly and yearly, cost per clicks and, a rating score to determine ad effectiveness, search engine word results, breakdowns of monthly marketing activity with recommendations   For more information about Eadier Solutions visit www.eadiersolutions.com or contact Jim Eadie at jimeadie@eadiersolutions.com






